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Fun viral video find!

https://www.youtube.com/watch?v=aUWRdwANGM0&feature=youtu.be
https://www.youtube.com/watch?v=aUWRdwANGM0&feature=youtu.be


PRO TIP!
Details like file size, storage 
space, broadband speeds, 
coding, file formats and 
browser quality will determine 
which video platforms you 
should use to host your video.

CLICK HERE to discover the 8 best  
YouTube alternatives for video hosting.

For branded content to go viral, it must possess three  

key “abilities”:

1. Clickability: How compelling is the title and description text? 

This is what inspires audiences to click in the first place.  

2. Playability: Once your video gets clicked, does it play without 

buffering or other disruptions that will cause viewers to lose 

their patience?

3. Shareability: Is your video so entertaining, endearing or 

interesting that your viewers will feel an intense urge to pass it 

along to their friends and family?

https://resources.goanimate.com/8-best-youtube-alternatives-for-business-video-hosting/


viral video find!

Metlife: My Dad’s Story

Shares: 1,497,418

Views: 13,183,858

PRO TIP!
Infuse your story with strong  
music and eye-catching animation 
or HD-quality footage to create 
layers of emotion and engagement 
that take your audience deeper 
into the storyline. 

https://www.youtube.com/watch?v=3bdm4NBYxII&feature=youtu.be


CUTE viral video find!

Click on the image above to watch Android’s ‘Friends 
Furever’ campaign.

PRO TIP! Don’t shy away from ‘cute’ or ‘funny’, especially if your industry is 
typically dry and dull. The contrast will delight your audiences! 

https://www.youtube.com/watch?v=vnVuqfXohxc&feature=youtu.be
https://www.youtube.com/watch?v=vnVuqfXohxc&feature=youtu.be
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Our final piece of advice 
— be unique. 

Lightning never strikes 
twice, so don’t try to 
recreate what has already 
gone viral. Your brand is 
distinctive and remarkable 
in its own way. Capture its 
essence. Say something 
bold. Push your limits and 
think outside of yourself. 
What’s your brand’s big 
picture?

1. Ask yourself, Where does my 

target audience spend the most 

time online? That’s where you want 

to publish your videos. Don’t stop 

at YouTube and your website, either. 

A cross-channel video distribution 

strategy will deliver the best odds. 

2. Consider your mobile viewers. 

Facebook, Instagram, and Twitter 

are almost entirely comprised of 

mobile users, which means if you 

plan to publish on these platforms, 

your video must be optimized 

for mobile viewing.  

 

If it’s not, there’s no way audiences 

will watch or share. 

3. Make it easy for viewers to pass 

your video around. Incorporate  

obvious social media share  

buttons. If your message is phil-

anthropic or humanitarian, you 

can also make ‘sharing’ your call 

to action. 

4. Promote your video with strong 

headers, and descriptions, includ-

ing keywords for SEO. Select an 

intriguing thumbnail that entices 

audiences to click and play. 



CLICK HERE  
to read our Tricks & Treats for  

Publishing Video on Social Media

http://www.brandtwentyeight.com/
http://www.brandtwentyeight.com/blog/2016/10/9/tricks-treats-for-publishing-video-on-social-media
https://www.facebook.com/brandtwentyeight/
https://www.linkedin.com/company-beta/10625060/
https://www.youtube.com/channel/UCLGkJGZ6MBo1CP7YI2AHVHg
https://twitter.com/brand_28


SCHEDULE A VIDEO CONSULTATION
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